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Businesses from coast to coast join forces to save 
the Visitor Rebate Program

OTTAWA, February 28, 2007 – Tourism stakeholders from across the nation have joined forces to fight the proposed cancellation of the GST/HST Visitor Rebate Program (VRP). They are urging the federal government to consider what eliminating this visitor incentive program will mean for working Canadians and the many small- and medium-sized businesses that make up Canada’s tourism industry. 

“Tourism is already hurting,” said Randy Williams, President of the Tourism Industry Association of Canada. “This is the last thing we need. The government did not consult with the tourism industry before announcing its plans to cancel the program last September. This decision was based on little to no economic impact assessment and a faulty assertion about the VRP’s take-up rate.” 
“Charlottetown, like so many other communities in Canada, depends greatly on tourism,” added Don Cudmore, Executive Director of the Tourism Industry Association of Prince Edward Island (TIAPEI). “Cancelling the VRP could cost our city jobs and force businesses to close. These are some of the things Ottawa needs to factor into its decision.”
The proposed cancellation comes at a time when the industry is already suffering from the effects of a strong Canadian dollar, post 9/11 security measures, SARS, and confusion over new U.S. passport requirements under the Western Hemisphere Travel Initiative.  

Since 2000, the number of U.S visitors to Canada has fallen 34%. From 2005 to 2006, the number of same-day car trips from the U.S. declined 11.3% and is now at its lowest level since record-keeping started in 1972. In addition, Canada’s travel deficit—the difference between spending by Canadians abroad and spending by foreigners in Canada—has hit $7.2 billion, an all-time high.
One of the reasons the government has given for cutting the program is administrative costs. The Visitor Rebate Coalition, a group of 14 national industry and business associations, has proposed that the VRP become a self-regulated and financed industry program, subject to certification and audit by the appropriate federal agencies.  


“This industry proposal is win-win, addressing government’s concerns over costs while maintaining a beneficial program,” noted VRP Coalition Chair Rob Prince, General Manager of Emerson Duty Free in Manitoba and Director of Government Relations for Frontier Duty Free Association (FDFA).  “In our stores, over half the visitors who receive instant refunds spend that money immediately, putting cash right back into the Canadian economy.”
Countries around the world recognize the return on investment of rebate programs and the edge they provide in an increasingly competitive global tourism marketplace. While other countries are expanding their VRP programs, Canada would have the dubious distinction of being the only OECD country to cancel a value-added tax rebate program.

To demonstrate to government the importance our industry attaches to keeping the VRP, the coalition has established on online petition which can be viewed and signed at www.petitiononline.com/vrp1 . Here are a few examples of the petition comments:

“As General Manager of a major hotel in Québec City, we know from major account feedback that this [cancelling the VRP] will hurt tourism and the city’s economic activity in a substantial manner, compounding the loss from demand downturn in recent years.”

-Québec City, QC

“Tourism and small tourist operators face so many challenges. It seems overwhelming sometimes for a small business owner to try to make it. It is our business on the line, as well as the people we employ, and related businesses that benefit from travelers into the area. We all NEED tourist money coming into Canada. Please save the Visitor Rebate Program. 

-Sleeman, ON

“The removal of the Visitor Rebate Program will have a very damaging effect in our industry as a whole. These are already troubled times in the hospitality sector and we cannot sustain another setback.”
-Lake Louise, AB
“Removing the GST rebate program will be very damaging to the Canadian tourism industry and as a foreign tour operator; it will be more difficult for us to sell holidays to Canada.”
-London, England
“The VRP is an extremely important factor in our ability to our ability to attract US motor coach business to our region and our establishment.”
-Summerside, PEI
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