TFWA WORKSHOPS – CANNES 2012
MONDAY WORKSHOPS:

09:00 11:30
A brand new dimension


Grand Auditorium (Level 1), Palais des Festivals
Complimentary access to all badge holders

The 2012 edition of the TFWA World Exhibition, themed “A brand new dimension” will explore, from diverse perspectives, how the duty free and travel retail industry is facing up to the fast changing world and how it is being transformed as a result.

This year’s keynote speaker line-up will provide a unique, holistic perspective on all aspects of the various forces and dynamics which are shaping international business – duty free & travel retail included -  around the world.

 

Erik Juul-Mortensen, TFWA President
TFWA President Erik Juul-Mortensen’s traditional state of the industry address will reflect on the current performance, focussing on how changing economic dynamics are leading to new consumer and passenger profiles. He will also discuss how new dimensions to marketing and interactive communication are impacting consumer behaviour and raise the question about what the industry can do to address the constant and fast-moving evolutions to keep ahead of change.

 

Madeleine Albright, Former US Secretary of State and Chair, Albright Stonebridge Group
With US elections around the corner, continued unrest in the Middle East, the relentless growth in Asia, and the troubled Eurozone affecting business, the geo-political and macro-economic perspective on world affairs will be a much anticipated element of the agenda. Dr Albright will share her views on how the various changing dimensions across the political and economic fronts will impact global business.

 

Jean-Charles Decaux, Chairman of the Executive Board and co-CEO of JCDecaux SA
This insider perspective will take a look at how engagement with consumers is taking on a brand new dimension with unique insights into consumer trends and the latest means to reach customers at all stages of the travel experience. A global brand in its own right, JCDecaux has a compelling story to tell about building brands from small family owned businesses into multinational powerhouses, innovating along the way to propose new, engaging solutions to interact with consumers at all touch points.

 

Kjell A. Nordström, Economist & Author
An eye-opening perspective on how businesses need to rethink their business models and strategies in the face of global societal shifts will conclude the morning conference. Kjell Nordstrom will look at the various ways the world is changing. Looking at the impact of population growth, economic shifts, the growth of choice for consumers & consumer trends, global crises, consumer expectations and market forces, Kjell Nordstrom will discuss how businesses are being forced to rethink, innovate and adapt to the “new dimension(s)” across all continents and all spheres of society.

TUESDAY WORKSHOPS:
08:00 09:00
Touch points: Communicating with customers in travel retail.


The Airline & Retailer workshop
Salle “Diane”, Majestic Hotel, Cannes.
Complimentary access to all badge holders. 
Registration necessary at conference(at)tfwa.com 

 

Bernie Brennan, Former Chairman, National Retail Federation & Author 
Christine Martin, Managing Director, TRT & ISPY
This workshop will deal with both the “technology touch” and the “human touch” in communicating with travelling consumers.

Bernie Brennan, former retail CEO, chairman of the National Retail Federation and author of Branded! How Retailers Engage Consumers with Social Media and Mobility will discuss how the use of social media and mobile are successfully evolving as well as the likely future of the digital world.
He will analyze some of the latest uses of social media and mobile in the retail environment with a focus on how travel retail can best leverage these rapidly growing personal consumer channels.

TRT & ISPY Managing Director Christine Martin, will focus on the ‘Human Touch’, looking at the importance of best-in-class customer engagement. Christine will focus on how trained staff and crew can be empowered to ensure customers buy more – or simply buy. She will analyse how, from the recruitment stage through to performance management, retailers can ensure their staff have the “human touch”.

WEDNESDAY WORKSHPS:

08:00 09:00
China, Russia & Brazil Market Watch


Salon “Croisette”, Majestic Hotel, Cannes.
Complimentary access to all badge holders. 
Registration necessary at conference(at)tfwa.com 

 

Sunil Tuli, President, APTRA & Managing Director King Power Group 
(Duty Free) Hong Kong 
Peter Harbison, Executive Chairman, CAPA - Centre for Aviation
Peter Mohn, Partner, Mind-set
In line with the conference theme “A brand new dimension” TFWA is bringing an alternative approach to the Asia Pacific workshop this year. Broadening the regional scope to cover fast developing markets Brazil and Russia, as well as the powerhouse China, the workshop will look at the developing aviation markets as well as the shopping behaviour of travellers from each of the three.

CAPA’s Peter Harbison will discuss the growth of both airline networks to, from and within the three major markets. He will also look at the growth of airport infrastructure to assess the potential for the duty free and travel retail market in the future.

Peter Mohn of m1nd-set will look at the most important customer segments of travelling consumers from China, Russia & Brazil. Reporting on the first global cross-category segmentation survey commissioned by TFWA and undertaken by m1nd-set, he will look at the shopping and purchasing behaviour of key segments from within each market, outlining the psychographic and demographic profile, their travel behaviour, needs, and what each segment shops for to provide a deeper understanding of the respective consumer mind-sets and the potential for brands and retailers globally.

